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Trust your feed



Get in now. Own the next
decade of European tech.

A two-stage investment. Series A is locked in for H2 2026.

Now - Seed Next — Series A
I
2 = 5 M€ 2 O 3 O M€
Pre-money €14M Pre-money: TBD, targeting a maximum dilution of 30%
Timeline May 9 — June 9 2026 Timeline H2 2026
Who Stailig e S ENEIS Lead seed investors Lead + strategic family offices, VC, PE

investors & family offices & partners.



Led by Anna Zeiter, CEO
Former C-level executive at eBay

Board member at Modern Times Group
PhD in Free Speech / Professor for Data & Al




Imagine a continent without its own
social media



What is our
ambition?




\

We are building a new social media platform.

Made in Europe for the world, with:
real humans, quality journalism, and an open debate.






\

Many existing platforms face the same problems:

a growing number of Al bots, decline of quality journalism,
hyper-fragmentation, polarisation, increased hate speech,
disinformation, propaganda and manipulation.






Why this is not enough anymore...

D I'm not a robot

I'm not a robot




We verify users as human beings

Privacy-by-design:

Your personal ID
information is only
stored on your
device.




\Vho are we?




We are experienced founders

Ingmar Rentzhog Mats Pellback-Scharp Pekka Hedqvist Anna Zeiter
Board member Board member Board member CEO
CEO We Don't Have Time Ex Ericsson Ex Spotify Ex eBay

Lisa Letterelli Johan Sundstrand Mario Nakic Petter Ké6rnemark Hogir Aslan
Chief of Staff & Al Chief Commercial Officer Chief Technology Officer Chief Creative Officer Chief Marketing Officer
Ex Microsoft

Co-founders are experienced entrepreneurs and executives, mainly from the Nordic ecosystem.

We have ail invested!



Our World-class
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Advisory Board | i
Yariv Adan Sedan Boyle Cristina Caffarra Elizabeth Denham
Former AI Lead Google,  Former Global Head of Chair of EuroStack  Former UK Information
Managing Partner Ellipsis VC  Sustainability, Twitter Initiative Commissioner

Sandrine Dixson-Decléve Ellie Fokas-Schuettinger Harvey Jang Benny Krénfeldt Travis LeBlanc Christophe Leclercq Pér Nuder
Honorary President, Founding Partner, Chief Privacy Officer, Former Head of Partner Cooley, Member  Co-Founder Europe Former Swedish
The Club of Rome Pinecone Ventures Cisco Security, Saab of U.S. Privacy and Civil  MédiaLab / EurActiv Minister for Finance

Liberties Oversight Board

o~
’
Kristina Persson Marc Placzek Erik Ringertz Philipp Rosler Louisa Specht- Thomas Suessli Philipp Willigmann
Former Swedish Minister ~ Former Chief Privacy Co-Founder and Former German Vice Riemenschenider Former Chief of the =~ CEO & Founder, U-Path
for Strategic Officer PayPal, Chief  former CEO, Netlight ~ Chancellor and Minister ~ German Federal Data  Swiss Armed Forces & CVC / Open Innovation
Development and Nordic ~ Privacy Officer Tools for Economics and  Protection Commissioner Ecosystem

Cooperation for Humanity Technology



[C cybernews®

16 April

@ sinc.europaea @ forbesindia Follow

GO European! - Il;q:(:?ntr:]l;sed, open-source social

- . 5. network with community moderation.
Social Media Edition Reduces algorithmic manipulation and

prioritises user control, though scale
remains limited compared to major
platforms.

" Bluesky
" Emerging decentralised platform
aiming to give users control over
algorithms and data. Offers a cleaner,
less toxic social media experience with
growing adoption.

W (European platform)
New European social media initiative

Europeans set to launch e
. ’ governance structures.

an alternative to X. It's

Ca"ed W \ W Social

Q1083 Q20 100 7 84s

forbesindia Ethical alternatives to Big Tech... m
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300+ Media Appearances

1.5B+ Estimated Media Reach
in under 4 months




Marie & @kripp m -

EUROPE LAUNCHES )

X/ TWITTER KILLER




"% Hosted in Europa @ Built on the open AT-Protocol . Verified human users

ust Yo

. We are building W - a social media platfdrm made in Europe,:fof theworld. . ..
Bk "..Governed by European law; data hosted on'Europearn infrastructure, and designed
. for conversations. among ‘humans around the world.

Public beta launches June 17, 16:00 CET -

43 0 16 14 Apply for Beta access
days hours minutes seconds
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created, and contracts w~*h tans of S
pounds have gone to k ¢ | o . Sign in Join waitlist

It's why | fought so hard for this project.

Sandrine Dixson-Decleve
user.wsocial.eu - Tw ago

Let "W" light up your life! Proud to be on the
Advisory Board of @wsocial.eu and join the many
new users who believe @wsocial.is is a new guiding
light in a growing reign of social media darkness
@anna.wsocial.eu @ingmar.wsocial.eu

JACK ABBOTT MP

\ g W L/

* Mayor of London, Sadiq Khan

london.gov.uk - 18h ago m Konrad Stockmaler
& konradstockmeier.bsky.social - 12h ago
We Don't Have Time & Know a young person who could benefit from 4 2
wedonthavetime.wsocial.eu - Tw ago something positive this half term? Discover free . ’ .
activities across London where they can connect, ;elu-sllm:f)r; Fa:::ru gt?taltet' ok P;;’l'"o"d‘{onw
The fitire Is alectric 4 learn and grow. srael auf der f uns iennale von' enedig. Was
er dort an #Antisemitismus erlebt, ist vollkommen

These & are the countries that will arrive early. www.london.gov.uk/programmes-s... inakzeptabel und eine Schande.

www.welt.de/kultur/plusé...

How electrified are different economies?

LEARNING)




Part of something bigger.

W is built on the AT-Protocol, an open standard for global social networking.

million+ posts 4 0 million+ users
per day. in the network.




Where are European public voices posting?

*876 3,149 = 3,107 = 3,937

Active on W / AT-proto ® Previously on X On X Not on X

We mapped the social media activity of over 10,000 public voices across Europe to see which platforms
they use as their primary communication channels. The findings highlight our dependency on non-European

social media companies.

Our methodology

European public voices choosing W

(S

-,

Louisa Specht-Riemenschneider Thomas Sussli Philipp Rosler
German Federal Data Protection Commissioner Former Swiss Chief of Armed Forces Former German Vice Chancellor and Minister for Economics and
Technology
e Active on W / AT-proto e Active on W / AT-proto

e Active on W / AT-proto




Trending topics.

Get out of your bubble. See what others are talking about, and engage beyond what
the algorithm chooses to show you.

Israel Palestine

Ukraine War Iran Nuclear

China EU Relations UK Politics

“" 72 posts i T( 3 34 posts ';ﬁl news 104 posts : ﬁi‘cr 68 posts ¢ '@\" 36 posts
" L - 5. 5 —ar 3 p



W

Public Beta
Launch Plan
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Marketing“Leaders June 24
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W Social
Business Model




Two revenue streams.
Both flow back to the people who deserve it.

€46.8B extracted from Europeans by six US platforms every year. We redistribute value back.

01 Advertising

Premium CPM by design.

02 Paywall credits

One click, any title.

v Bot-free inventory - every user verified human. v One credit = one article. No new subscription, no new account

« Transparent, consented targeting. v Unified across German Stern, French Le Monde, English Atlantic

«  70% of publisher content pool paid to partners by engagement. v 70% goes straight to the publisher.

+  Unlocks 450M Europeans and going global

Why this is defensible: bot-free inventory commands premium CPMs. Verified audiences command premium partnerships. Europe's
largest publishers are already signing - because our economics are aligned with theirs.



Revenue and Quality Data is leaving Europe.

€2.1 trillion market built on attention.

Platform Global MAU ARPU/yr EU Users EU ARPU EU Revenue Valuation
Meta (FB+IG) 3.3B €48 420M €72 €30.2B €1,340B
YouTube 2.7B €19 480M €15 €7.2B €507B
TikTok 1.6B €13 175M €8 €1.4B €211B
X (Twitter) 600M €11 100M €15 €1.5B €32B
LinkedIn 1.1B €17 200M €28 €5.6B €38B
Snapchat 850M €10 95M €10 €0.9B €17B
Total ~1.47B EU users €46.8B/yr €2.17T

European Revenue = estimated monthly active users x estimated annual ARPU per region.
Sources: Meta Q4-2024, YouTube/Alphabet 2024, TikTok 2024, company filings and analyst estimates. Valuations converted at USD/EUR 0.96.



per year



Media content-for-equity deals (similar to Spotify).
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Ongoing Media Dialogues

_‘_5:\ - gr:gzzlr'l;zrf:lp%gre " : ‘ B e fjfe |5 Mmann
_I‘T.I H'.: : o CC R P | Reporting Froject E?T];S er M@[(Lf';il(j. @ I\\/IE D IA
O O Ringier

lng le]_ H tech-platform|

The Atlantic

E
BILANZ
AR | holtZorinckiRa gty




Invest in
W Social




Get in now. Own the next
decade of European tech.

A two-stage investment. Series A is locked in for H2 2026.

Now - Seed Next — Series A
I
2 = 5 M€ 2 O 3 O M€
Pre-money €14M Pre-money: TBD, targeting a maximum dilution of 30%
Timeline May 9 — June 9 2026 Timeline H2 2026
Who Stailig e S ENEIS Lead seed investors Lead + strategic family offices, VC, PE

investors & family offices & partners.



04 Pre-launch traction

Already backed by the people
shaping Europe’s future.

50K+ 30+ 1.5B+ 300+

On the waitlist World class advisors Media reach Publications
pre-launch with zero marketing entrepreneurs, former ministers & people reached across all news articles about W
spent regulators media worldwide worldwide

Institutional Engagement.

UN World Bank EU Commission German Chancellor's Office Finnish President's Office French Ministry

Strategic partnerships processes (some with equity deals).

Axel Springer Heise Bertelsmann The Atlantic Schibsted RTE Holtzbrinck Ringier

50+ media houses in active dialogue. Many already signed.

500+

Leaders & creators
in W onboarding
pipeline

EU Ursula van der Leyen

SVT



A 12-month path from launch to Series A.

May—June
Seed close +

Website launch
Media onboaring

* Seed round: €2.5 closing
* Public website launch: 9 May
(Europe Day)

Q2-Q3 2026

June-September 2026

Public beta
launch

* App beta launch: 17 June,
Brussels press conference

e Almedalen ‘- London — Cannes —
Brussel

e Scale waitlist — onboard
first 1verified 00.000 users

Each milestone unlocks the next. Seed funds get us to A-round readiness with product live, users verified, and media partners producing.

Q3-Q4 2026

September—December

Series A +
European scale

+ Series A: €20-30M
* Lead seed investors: priority
allocation

2027+

Global expansion

World
Rollout

» Official launch in January, Davos
* Europe as the trust anchor -

globally

+  Grow together with strategic

partnerships with global media



12 Scale economics

What the economics look like at each scale.

lllustrative scale economics, not a forecast. ARPU rises with scale - premium EU inventory matures, paywall credits scale. Capped at €20 (still
below LinkedIn EU €28 and Meta EU €72). Ads: 35% pool ring-fenced, 70% to partners. Credits: 70% direct to publishers.

Early Scale EU Total

M Users M Users 1 O M Users M Users

ARPU/yr €5 ARPU/yr €10 ARPU/yr €20 ARPU/yr €20
Gross revenue €5M Gross revenue €100M Gross revenue €2B Gross revenue €9B
Publisher pool €1.75M Publisher pool €35M Publisher pool €700M Publisher pool €3.15B
To partners €1.23M To partners €24.5M To partners €490M To partners €2.2B

Implied value (10x%) €1B Implied value (10x%) €20B Implied value (10x%) €90B

ARPU benchmark: W (model) €5-20. X EU €15. Snap EU €11. LinkedIn EU €28. Meta EU €72.

Conservative vs. all peers. 10x revenue multiple typical for verified social infrastructure. Sources: company filings 2024—2025.



13 Use of funds

Seed gets us 12 months to Series A.

12-months runway - Series A target H2 2026.

Use of funds

. Product & Engineering 40%

=260 «

Monthly burn (avg), Post-seed run rate

Team & Leadership 25%

20% 1 2 Months

Runway to Series A H2 2026

Marketing & Growth

. Travel & Events 8%
. Operations & Legal 5%
- M€
Other 2% Next round - Series A - H2 2026

Marketing scales from <2% (current) to 20% post-seed - testing partner-led acquisition and presence at Davos, Cannes, London, Almedalen, Brussels, Berlin, Vienna.



Share structure to handle many investors
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WeDontHaveTime AB
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W Social & Friends AB
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W Social AB « 1‘
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Initial Investor Commitments

The funding round has already secured early commitments from existing investors and core team members.

« €50000 AnnaZeiter, CEOW

« €50000 Johan Sundstrand, CCOW

« €150000 OKTO Group, W UX & Branding studio W

« €10000 Lisa Letterelli,incoming Chief of Staff & Al W

e € 840000 from largest shareholders

Total commitments: €1.1M



Investment Terms

W Social AB

Direct investment

Subscription period:
Last day of payment:
Offering size min
Offering size max

Share type:

Shareholder agreement:

Governance

Share price:
Pre-money valuation:
Minimum Investment:

May 9 - June 9 2026
July 9 2026

€2.5M

€3.5M

Series A
Yes
Only European investors

32 SEK (€3)

€14 M

€500k

(no minimum for
existing investors)

W Social & Friends AB

Indirect investment

Subscription period:
Last day of payment:

Share type:

Shareholder agreement:

Governance

Share price:
Pre-money valuation:
Minimum Investment:

May 9 - June 9 2026
July 9 2026

Series B

No

International investors with limited
voting rights

32 SEK (€3)

€14 M (ownership in W Social AB)
€10k

(no minimum for

existing investors or aktiesparare)

Contact to invest Contact to invest

Johannes Luiga

Investor Relations
johannes.luiga@wedonthavetime.org
+46 70 171 24 @7

Johan Sundstrand

Chief Commercial Officer
johan.sundstrand@wsocial.eu

+44 7463 092148




What can you do?

Join the waitlist wsocial.eu
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